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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Q.1 1s compulsory.

1 Answer 1n short : 10

®
(i)
(iii)
iv)
)
(vi)

State the characteristics of a product.
Give the meaning of the market.
Explain undifferentiated marketing.

Give two examples of product line.

Give the modern definition of marketing.
Explain Trade mark and Brand mark.

2  Explain different approaches to marketing. 11

OR

Explain classification of market with examples.

3 (@) Explain the first stage of product life cycle and 12
also explain the marketing strategies during this stage.
(b) What is product mix? Discuss the factors related
to product mix.
OR
(@) Describe the stages of marketing strategies for an 12
entire business unit.
(b) Explain reasons for consumerism and remedials
steps for consumerism.
4 (a) Explain how cultural factors affect the consumer 12
behaviour.
(b) What is market segmentation? State its advantages.
OR
(@) Describe the types of Brand in detail. 12
(b) Describe the consumer behaviour during the buying
process.
5 Write short notes on : (any three) 15
@ Types of label
@) Test marketing
(1) Product elimination
@v) Function of packing
(v) Grading
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Case :

Smart company is manufacturing cycles and tubes for cycles.
Company sells them all over the India. These products are
purchased by middle and upper poor class of India. People of
rural area usually uses smart cycle for going to their work
places. From last few years facility of easily availability of
loan has diverted customers of cycle towards bikes and
scooters. So sales of cycle is not increasing at the same time
number of service class and daily wages workers are
increasing. Government is provided good bus services. This is
another reason for people for diversion towards bus facility. In

this situation what company should do?
Company has following options :

@) To increase product line

(@) To change product mix

@) To make efforts to increase sales

@v) to search for new market segment.
Which option will you opt? Why? Discuss.
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